TERMS & CONDITIONS FOR THE PARTICIPATION IN THE
JOY OF DANCE CAMPAIGN (the “Campaign”)

The Campaign
1. The Campaign is operated and sponsored by D. Swarovski Distribution GmbH,
Swarovskistrasse 30, 6112 Wattens, Austria (“Swarovski”). The Campaign begins on 14th
October 2019, 0:01 am CET and ends on 31st October 2019 at 23:59 pm CET. Any
participation in the Campaign is voluntary and not subject to any purchase.
Eligibility
2. The Campaign is open to registered users of the “Swarovski for Professionals” Website at
https://www.swarovski-professional.com and Newsletter subscriber who are residents of the
following countries: Germany, France, The Netherlands, Austria, Italy and Belgium (the
“Participating Countries”), except employees of Swarovski (the “Participant” or the
“Participants”). Participants must be at least 18 years old in order to participate in the
Campaign.
The Campaign
3. To enter the Campaign, please visit the “Swarovski for Professionals” Website and make a try
at the Campaign Question raised. If your answer is correct, you will have a chance to win two
(2) tickets for the “Vienna Opera Ball” 2020.
4. Except in the event of negligence, fault or deliberate acts or omissions on the part of
Swarovski or its agents, Swarovski does not accept responsibility for any entries lost,
damaged, corrupted, delayed, quarantined, or not received by Swarovski, whatever the cause;
and Swarovski is not responsible or liable for any technical, hardware, software, server,
website, or other, failures or damage of any kind.
The Prize
5. The prize comprises of two (2) tickets for the “Vienna Opera Ball” 2020 (the “Prize”). The
Prize does NOT include any flight, transfers or hotels. From all Participants to the
Campaign one (1) Participant has the opportunity to win the Prize. No cash redemption or
substitution will be allowed for the Prize, any recourse to courts of law is excluded.
6. In the event of non-availability of the Prize for any reason, Swarovski reserves the right to
substitute the Prize with a prize of a similar nature. No cash alternative will be available. The
Prize is not transferable.
Winner
7. The winner of the Campaign will be selected by Swarovski by random draw from all valid
entries received (Participants who answered the Campaign Question correctly) at the end of
the Campaign. The winner will not automatically be the first entry received by Swarovski but
will be randomly drawn at the end of the Campaign from all valid entries received. The winner
will be the Participant whose answer to the Campaign Question has been correct and whose
entry has been randomly picked by Swarovski.
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8. The winner will be notified by email no later than 30th November, 2019. In the email we will
inform the winner, about further specifications (how to receive the tickets, without additional
costs).
In the event that, a winner does not wish to accept the Prize they must advise Swarovski
within 14 days of receiving notification of having won. If a winner rejects the Prize, they will
forfeit the Prize and no substitute or alternative will be available. If, due to the acts or
omissions of the winner, Swarovski is unable to deliver the Prize to the winner, that winner will
forfeit the Prize and no substitute or alternative will be available. No substitute winner will be
selected. The tickets can not be sold nor assigned to another person.
9. Except in the event of negligence, fault or deliberate acts or omissions on the part of
Swarovski or its agents, Swarovski does not accept responsibility for any Prize lost, damaged,
delayed, or not received by the winner, whatever the cause, and will not replace such Prize.
10. Winning entrants may be required to participate in advertising or promotional activity of
Swarovski, without payment. In addition, Swarovski will have the right, at its absolute
discretion and without payment or permission to the winner, to use the winners’ name, region
of residence or likeness for the purposes of announcing the winner of the Campaign and for
related promotional purposes. With participation in the Campaign winning entrants provide
their consent to the beforementioned.
These rules
11. The Campaign terms and conditions are available at https://www.swarovski-professional.com,
including the Campaign Question. Participants who do not comply with these rules, or who
submit entries which are incomplete, incorrect, or fraudulent, will not be eligible to enter the
Campaign. By answering the Campaign Question and submitting an entry, Participants agree
to be bound by these rules.
12. In the event of obvious error in these rules; illegality; or circumstances beyond the reasonable
control of Swarovski which prevent the administration of the Campaign; Swarovski reserves
the right to amend these rules or withdraw the Campaign. Swarovski will not be liable for any
form of loss or disappointment caused by same. In such circumstances Swarovski will make
all reasonable endeavours to advise Participants of any changes or withdrawal.
13. Participants should retain a copy of these rules. The rules can also be viewed during the
Campaign at https://www.swarovski-professional.com and additional copies can be obtained
by writing to Swarovski at the address at the end of these rules.
Personal Data
14. By entering the Campaign, the selected winner receives the Prize. All Participants explicitly
agree with their participation in the Campaign that they may be contacted by Swarovski via the
email address and/or phone that has been provided. Participants expressly agree that all
personal data (name, e-mail address, phone, address and country of residence) submitted by
Participant will be stored and used by Swarovski for the sole purpose of handing out the Prize
to the winner. Swarovski will not disclose and hand over the personal data to any third party.
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The stored data will be deleted six weeks after the end of the Campaign. Participants may
withdraw their consent at any time in writing by informing dataprivacy@swarovski.com.

The promoter’s name and address is: D. Swarovski Distribution GmbH, Swarovskistrasse 30, 6112
Wattens, Austria
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